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By the people, For the people 
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W h a t  w e  t h i n k  o f  i t

Beatrice Amerighi

26 Years

Italian

Oliver Dahle

25 Years

Swedish

Shirin Rajput 

21 Years

Indian
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PHASE ONE

PHASE THREE

PHASE TWO

Create social media accounts and

platforms to be able do start

discussions and ways to contribute. 

Collecting insights and informations.

Sort out the feedback and planning what

to use.

Gather important as well as interesting

followers. Starting a discussison. Ask

questions. What are the burning topics.

What are people interested about. Ask

about our content.

By The People, For The People



PHASE FOUR

Implying the ideas and contributions to

the platform. In this way the people

following the platform is in the same

time shaping it.

PHASE FIVE

Feedback. What do people like and

dislike. The discussions goes on at the

different social media platforms. As well

as starting new ones. 

By The People, For The People
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what we offer
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